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% Sales satisfaction (SSI): SSl is calculated in 1,000 points with weight of 3 categories [Refer to Table 1]. A high score represents higher satisfaction.

* Target: New car buyers within past 1 year by wave (8th wave: New car buyers between July 2007 and June '08)
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[ Table 1. Xig &g OI5E |

HMC KMC GMDAT RSM SYM
SSI (1,000 pts) 761 755 5:7:5}):5 762 788 758 802
Sales Satisfied Percent (Top 3 box %) 57.7 56.9 | 54.1 ) 57.7 58.9 66.8
Sales Outlet (100 pts) 74.2 5:7:2:5:5 72.6 75.6 78.5 74.8 81.9
Salesperson (100 pts) 76.7 76.7 76.1 76.0 78.4 5:7:5:6:5 77.9
Delivery Process (100 pts) 77.4 77.2 5:72_5:0:5 77.0 79.8 77.1 81.7
(Base) 9,898 4,086 2,343 1,300 1,083 584 501
* Target: New car buyers between July 2007 and June '08 % [Sales satisfaction (SSI): A high score represents higher satisfaction]

: BIC (Best in Class), " 7! : WIC (Worst in Class)
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